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Jerome W. Mondesire PiL ASd
6661 Germantown Avenue

Philadelphia, PA 19119-2251
Sept. 9, 2014

FEDERAL COMMUNICATIONS COMMISSION
Hon. Marlene H. Dortch, Secretary

445 12 Street, SW

Washington, DC 20554

RE: License challenge against WHYY/FM in Philadelphia, PA

Dear Ms. Dortch:

This letter is in response to the recently filed objections to the license renewal challenge filed by the
attorneys for WHYY/FM, the public radio outlet serving metro Philadelphia.

In that filing, the attorney argues that my objections against WHYY’s license to broadcast should be
dismissed on procedural grounds, largely due to the fact that the station’s attorneys were not notified of
the objections. Through the entire filing process, were guided by instructions from FCC personnel.

Please note that WHYY’s attorneys do not address the core issues of the station’s failure to have any on-
air talent personnel who are African American, Latino or Asian American. Also, please note that they
declined to produce a current employee roster to illustrate how many staff and/or executives were
members of racial minorities. Finally, please also note that never once does the attorney discuss the
diversity of WHYY’s broadcast menu and how it serves the multi-national community that makes up
metro Philadelphia.

If procedural grounds alone are allowed to silence this challenge, then the black, brown and yellow
citizens of metro Philadelphia, whose taxes help operate the station, will have been callously denied the
chance to have an open and fair hearing on their broadcast options. Public radio should be as the name
suggests--a full reflection of the citizenry which it serves. Regrettably, in Philadelphia, we have not
gotten what we’ve paid for....for a very, very long time.

u for this opportunity to address my concerns.

992"(/ / W
Jerome W.

ondesire




Philadelphia Sunday
4 Q SUN

Received & Ingpected

April 27, 2014

Why Phlladelphla Sunday SUN publlsheri

WHYY-EM, the Public
Broadcasting Service (PBS) radio
outlet in metro Philadelphia is sup-
posed to belong to all of us. That
is, its supposed o be “owned” by
all of us who pay the federal taxes
WHYY receives in the form of
public grants.

In addition, WHYY’s on-air
programming issupposed to reflect
the needs and tastes of its listening
area, ie~southeastern Pennsylva-
nia; Delaware (where its licensed);
and southern New Jersey.

According to the latest U.S.
census numbers, the Philadelphia
metro area is one of the nations
most radally and economically
diverse urban centers- with 21 per-
cent Affican American, 8.3 percent
Hispanic and 5.2 percent Asian
American racial breakdown.

And, finally ifyou thoughtan
institution which relies on a com-
bination of public finandng and
widespread  philanthropy would
employ a workforce reflective of

MORE THAN MUPPETS—Tb most African Arnencm television viewers the
mention of PBS (the Public Broadcasting Service) triggers visions of the cute and fuzzy
creatures that have made “Sesame Street” an international icon for the past half century.
But PBS- affiliated television and radio stations are much more than a collection of en-
tertaining and educational puppets or occasional specials on American history: Every
day millions in public tax dollars are spent to broadcast images and information from
dozens of PBS affiliated stations across this country. Typically, PBS draws its audiences
from among the highest income earners and those with the strongest educational back-

grounds.

WHYY EXECUTIVE STAFF B 2011
William J. Marrazzo; President & CEO $503,219
Jeffrey M. Bundy; Director of Member Relations
A. William Dana; Senior Vice President $160,776
& Chief Financial Officer
Christine Dempsey; \V.P. & Chief Content Officer $126,287
Art Ellis; Exec. Dir. Of Communications
Kyra G. McGrath; Exec. V.P. & COO $214,368
Roseann Oleyn; V.P, Institutional Advancement $ 51,775
Chris Satullo; V.P. of News & Civic Dialogue $156,807
William J. Weber; V.P. & Chief Technology Officer
Daniel Miller; Exec. Prod. “Fresh Air’
Terry Gross, Host, “Fresh Air’ $255,907
Marty Moss-Coane; Host, “Radio Times” $123,486
options, educational opportunities,
WHYY/FM does periodically report b opions imesmentpossbi

on issues important to hiacks and
Latinos such as segregated schools
and immigration reform, but most of

these reports originate at national

outlets such as NPR or Pro Publica.

its broadcast market, think again.
Not only is WHYY’s Board of Di-
rectors comprised almost totally of
whites, but so s its corporate elite,
some of whom eam salaries in ex
cess of $500,000 a year.
In the 2Ist century; this so-
‘soft bigotry” has replaced
the outright de facto segregation
of previous generations. In today’s
world, this “Main Line segrega-
ton” doesnt post “No Colored”
signs. They just don' drculate job
openings where people of color
gather, go to school or congre-
gate regularly. Evidence found in
WHYY's “public file” shows they
also carefully select all on-air tal-
entand limit the diversity of guests

who are allowed on their shows
originating from their studios in
the dity’s Historic District.

Butwhy shouldyou care?
Communities of color in this
region have never exhibited any af-
finity for WHY Y’ programming
menu of talk fests, classical music,
national and international news,
along with shows on gardening,
autto repair, sdence and psychology.
We at the Philadelphia Sunday
SUN believe our readers should
care because every day the electron-
ic and online media in this coun-
try broadcasts or streams news,
enterainment and talk shows that
define our work choices, political

ities etc. In other words, the things
on which contemporary dvilized
life depends. As a media consumer,
the SUN believes you should
care what’s being beamed at you,
because even if you are not watch-
ing or listening, you can be assured
that someone who has the power
to decide these important matters
for you is watching and listening to
all that stuff you think is irrelevant.
Welcome to the 2Ist century.

Unlocking the door to WHYY
Entering WHYY’ radio and
wlevision  studio  headquarters
across from the National Constitu-
ton Center in the dity’s Indepen-
dence Mall is like visiting a show-
room designed by Tkea. First- there
are acres of open space interrupted
by only an occasional table or desk
set. The gleaming metal stairways,
bannisters and ultra-large windows
allow waves of sunlight to bathe the
interior’s blond wood tables, chairs
and cabinetry. The atmosphere is

WHYY wminued onpage 5
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definitely Scandinavian modemism. Behind
this pladd fagade though is a 24-hour news
and cultural arts video and audio broad-
cast outlet that each year raises and spends
around $27 million.

WHYYFM attracts more than
410,000 radio listeners weekly and more
than 90,000 website visitors per month.

Within walking distance of WHYY’s
headquarters are monuments to the area’s
rich multicultural heritage: Chinatown, the
Aftican American Museumn in Philadelphia,
The Presidents House memorial honoring
the slaves who served the original First Fam-
ily and the fashionable townhomes of Olde

City.

delphia Urban League or Opportunities In-
dustrial Center (OIC) or the NAACP. Simi-
larly, the Hispanic and Asian language press
and their community groups were also woe-
fully underudlized, as noted in an inspec-
ton of WHYY’s public file which is open to
all. WHYY’s license to operate from
the Federal Communications Commission
(FCC) expires April 30, 2014. Because of the
lack of minority indusion in management,
hiring and on-air talent, the publisher of the
Philadelphia Sunday SUN-an Aftican
American weekly newspaper for the past 22
years— has filed a petidion with the FCC to
deny a license renewal to WHYY-FM.

We know we face long odds. Bur after
a number of meetings over the years with
the station’s top management to address our

Artworks

First

Flicks

Fresh Air

Friday Arts
NewsWorks Tonight
You Bet Your Garden

WHYY ORIGINAL PROGRAMMING

On Stage at Curtis
The Pulse

Radio Times
Skytalk

Voices in the Family
On Canvas

But thats where the diversity ends.
WHYY’s potential audience may resemble
the rainbow of ethnic strands found in to-
day’s urban melting pot, but its workforce
is more aligned with towns in Idaho or Ver-
mont, two of the whitest states in the coun-
try. So too is its programming, Not one of
WHYY’s regular on-air iies is Afti-
can American, Litin or Asian. Not one.

There are nine persons listed as top ex-
ecutive staff, from Presidentand CEO to V..
for Technology. All are white. [See chart for
their salaries]

Ditto for its board of directors. Twenty-
seven of its 29 board mermbers are white.

And when WHYY rearuits new em-
ployees rarely does it place want ads in any
of the area’s black newspapers. WHYY does
utilize a long list of sources for job referrals,
but tha list doesn’ include institutions like
the Urban Affairs Coalition, HBCU's Phila-

concerns about radial inclusion and diversity
of programming, the petition to deny was
our last option.

A Weak FCC aids and abets the problem

In the past two decades, the FCCs role
in polidng radio stations, espedally in the
area of employee diversity, has been dramati-
cally eroded. Ownership hasalso been drasti-
cally affected with only a handful of broad-
cast properties still in the hands of blacks and
Latinos.

No where is the FCC's lack of authority
more evident than in the reporting require-
ments on the make-up of each station’s work-
force. Once called “EEOC” reports these
annual documents used to tell the public the
actual radial make-up a station’s workforce.

However, for the past 13 years small and
large (over 100 employees) stations have not
been required to list their individual hires by

race. 'I'hlsmeans thatmeachpubhcﬁ]cthe
lastyear such postings had to be included was
for2000.
There were 173 full-time male employ-
ees listed on WHYY’s report that year; 16
were black or 9 percent. There were no His-
panic males and only two Asian Americans.
As for women, 71 white women worked
for WHYY in 2000, with most of them
listed as either “professional” or “office &
clerical” workers. In 2000, there were 19 full-
time fernale employees who were listed as AR
rican American, with 12 listed in the “office
& clerical” category. One Hispanic woman
was listed as “professional” as were two Asian
American females.
The most current employment data

indication of the race or gender of any of the
persons interviewed or hired.

According to documnents in its public
file, WHYY used the Philadelphia Tribune,
the dity’s oldest and largest African Ameri-
can newspaper, for job referrals a total of
six times between April 2004 and March
2006. There is no evidence the station ever
utilized the Philadelphia Assodiation of Black
Journalists, Urban League, Utban Affairs
Coalition or the NAACP during that same
period. The same goes for Spanish and Asian
language newspapers or their affinity organi-
zations.

According to one FCC offidil, the old
EEOC form listing race and gender are still
required for larger stations like WHYY, but
they remain hidden from public view untl
the agency can resolve how they are to be
released. The FCC has been arguing about
this procedure since 2004 the federal official

explained.

Good programs,

For most African Americans, any men-
ton of PBS programming immediately
invokes images of “Sesame Street” and the
adorable furry citters who have delighted
children around the world for generations.
Thus, a few years ago, when veteran author

Other radio stations in this market
have similarly poor recors
in hiring people of color,
hut only WHYY/FM depends
on public tax dollars to stay on the air.

from WHYY is contined in three reports
called “Recruitment Activity April 2004—
March 2005, “April 2005—March 2006
and “April 2006—March 2007

Far from comprehensive, these reports
simply list the job title of the vacant positions
at the station, the total number of persons
who were interviewed, sources of the refer-
rals utilized for each position and the referral
source which resulted in the hire. There is no

and PBS journalist Tavis Smiley raised serious
questions about the diversity of his network’s
nationally televised programming, few black
opinion leaders or dvil rights organizations
took up the issue in support. Staying below
the radar allowed public television (and its
kissing cousin—public radio) to largely escape
serious inspection or widespread critidsm.
This strategy was equally benefidial to

WHYY ansinued on page 10
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WHYYSs local program managers for many years al-
lowing them to remain largely unquestioned.

Then came the addition of News Works in 2011
and the leadership of a veteran print journalist Chris
Sarullo, both of which have significantly enhanced the
station’s news coverage of the urban newscape. And a
few months ago, WHYY included “The Pulse” to its
line-up, featuring a regular examination of important
health issues facing the local audience.

And yet even with these recent additions, listen-
ing to WHYY on any given day listeners will be hard
pressed to hear the voices of Latins or Asians. Neither
will they hear the voices of black political officials (other
than the mayor), neighborhood leaders, educational or
labor leaders or of black lawyers, doctors, bankers or or-
dinary working men and women.

Greater accuracy and fairness

As public media, WHYY has a special re-
sponsibility to its listeners in this region. Philadelphians
rely on it to offer dmely reports that educate, enlighten
and enrich the public and yet seldom take sides or con-

vey advaiitage to any one group.

The diversity policies and practices currently in
place at WHY'Y have not yet managed to achieve a level
of newsroom diversity thar reflects the demographics
of the Greater Philadelphia area. Withou daily interac-
tions with diverse groups in its newsroom, important
aspects of stories may go untold and reporters, producers
and writers may not be aware of or able t connect to
the breadth of opinions ideas, challenges and tiumphs
within their community.

Today; the leading centers of journalism excellence
all agree thar greater staff diversity leads to greater accu-
racy and fairness. Identfying journalistic truths is a deli-
cate process, one that requites reports to challenge their
personal biases in assernbling and verifying facts.

Research by Michael Moris, the Chavkin-Chang
Professor of Leadership at the Columbia University
Business School, indicates that individuals from similar
racial backgrounds tend to have the same blind spots,
as demonstrated in the recent controversy over Philadel-
phia Magazines artide: “Being White In Philly” Ques-
tions that could and should have been raised eady in the
reporting process wete not discussed or addressed undl
diverse communities began to respond after the article
hit the newsstands. The magazine lost credibilicy and
the national furor damaged its brand.

When reporters, editors and producers from differ-
ing cultural backgrounds gather daily to ask and answer
questions, complex social issues gain darity; enabling
new and exciting solutions w emerge. The news media
is better positioned to report beyond the disagreement
by examining the intricate web of cultural beliefs, his-
tory and values that frequently informs debates. Readers
and viewers today demand to know why they differ, not
just that those divisions exist. »

With its current levels of diversity in the newsroom
and in management, WHYY cannot mezt the gold
performance standards set forth today for 21st century
newstooms or achieve the level of cultural competency
required to report and analyze the developing fault lines
in this region.

And finally, more inclusion by the station certainly
would open new gateways for its annual fundraising
drives that help keep it on the ait. However, a licde while
back when this reporter made this point to the WHYY
General Manager one afternoon over lunch he as asked
why he refused to feature some of the areds best known
black dergy leaders, sports figures, entertainers and
scholars to jts fundraising drives. His answer was imme-

diate. He simply shrugged.
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