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FEDERAL COMMUNICATIONS COMMISSION
Washington, DC 20554

RECEIVED

In re Application of )
CBS Television Stations, Inc. ) BRCT-20041001AJQ FEB -~ 7 2005
for Renewal of WFOR-TV, Miami Florida )
Federal Communicati 4
In re Application of ) Office OfSecrnegyom .
NBC Telemundo License Co. ) BRCT-20041001ABM
for Renewal of WTVJ, Miami Florida )

REPLY TO OPPOSITIONS TO PETITIONS TO DENY RENEWAL

The United Church of Christ (UCC) respectfullyresponds to the oppositionssubmitted in

these two proceedings by NBC Telemundo License Co. and CBS Television Stations, Ind.
INTRODUCTION

As UCC has set forth in its Petitions to Deny, UCC has embarked on an identity campaign
in which national TV advertising is an integral part.

Notwitﬁstandingthe refusal of the CBS and NBC networksto carry all of its advertisements,
UCCs God is Still Speaking theme has far exceeded expectations. UCC congregations have
reported unprecedented response. The letters in Exhibit A show that the God is Still Speak-
ingcampaign has motivated existing members of UCC congregations;” has generated many new

members,’ and changed lives According to the Rev. Robert Chase, Director of Communication of

'By letter dated January 24, 2005, counsel for UCC submitted an uncontested request for a
one week extension of time, through and including February 7, 2005, within which to submit this

reply.

*For example, the Emmaus United Church of Christ in Vienna, VA reports that its 280
member congregation raised $2500 for a local campaign over just a few days.

*For example, the PilgrimCongregational Church in Cleveland, OH reported that, since the
campaign began, Sunday morning attendance has risen from 230 to 275, and that it will have
receivedover 15 new membersas well. The United Church of Christ of Chapel Hill (NC) reported
that attendance rose from 384 to 519 in one month, and that the congregation recorded at least 30



the United Church of Christ, visitorsto UCCs websitetripledduringthe God is StillSpeaking TV
ad campaign. See Exhibit B.

It is of particularsignificanceto this petition that the same advertisementsthat the CBS and
NBC networksrejected have run on more than a dozen TV stations (for test marketing)and several
cable networks as well as the Fox network. To the best of UCCs knowledge, there has not been a
single viewer objection received to date.

CBS states, correctly,thatithas invited UCC to submitthe commercialto individualViacom
owned stations, including, WFOR-TV.  CBS Opposition ( CBS Opp.) at 3. This, by itself, means
very little; after all, the CBS network also invited UCC to submit the commercial..., and then
declinedto carry it. More fundamentally, however, as UCC explained WFOR-TV Pet. at 3, n. 2, the
issue here is thepractices of the commonly owned CBS network, not the individual stations. UCC
has attempted to mount a national campaign, and it is impossibleto do this effectivelywithout using
the major national networks. As the Commission has found,

Network advertisingprovidesaudience reach unmatched by any other broadcastingmedium.

No single cable channel today provides the audience reach of anyelevisionnetwork. Only

network televisionis a mass-distribution venue for programming and advertising,notwith-

standing the continuingerosion of network televisionaudience attributableto the growth of
cable and DBS viewership.

Amendment of Section 7658(g) of the Commissions Rules, 11 FCCRed 11253, 11257 (2000)

(footnotes omitted) (emphasis in the original). UCC seeks to reach specific audiences and demo-

new members during that period.

“The First Congregational,United Church of Christ in Boulder, CO, reports that the God is
Still Speaking campaign has brought immense relief to a man who recently had a stroke.
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graphics. Cf., Becker v. FCC, 95 F.3d 75 (D.C. Cir. 1996).° In addition, a campaign like UCCs
involvescross-promotion, in which the broadcast of TV ads at particular times is publicized, and
members are urged to watch. This cannot be done effectively when ads appear at different times on
different stations. Moreover, as UCC has explained, it must take special care as to program adjacen-
cies for its commercials. WFOR-TV Pet. at 3, n 2. Since most of the inventory is controlled by the
networks,and localstationshave often presoldcertainavailabilitieso favored localadvertisers,many
specific time slots can only be obtained through a network buy. And, according to Rev. Chase,
More than fifteen million viewers cannot afford or do not have access to cable
television. Our strategy to purchaseair time on broadcast networks has been, from
the beginning,a question of justice ensuring that our viewingaudience would be as
wide as possible. Continued failure to clear this commercial leaves many citizens dis-
enfranchised, limits the service that our congregations can provide to their com-
munities, and runs counter to the broadcast networks responsibilityas stewards of
the public trust.
Exhibit B.

In short, UCCs advertisingis unobjectionable, and it works. The harm that UCC has in-

curred from being denied access to the unique reach of major network television is significant.

*Discussingthe same questionas appliedto politicalcandidates, the Judge Buckleyexplained
that declining to sell particular time slots
is apt to deprive a candidate of particular categories of adult viewers whom he may be es-
peciallyanxiousto reach. It is common knowledge that campaign strategists rely on survey
research to target specific voting groups with televisionadvertisements. See generally Dan
Koeppel, The High-Tech Election (of 1992), Brandweek 18, Mar. 2, 1992. We can surmise,
for example, that early shiftfactory workers whom a candidate wishes to reach are not apt
to stay up beyond their normal bedtimes just to see his political advertisements. Thus, the
ruling creates a situation where a candidates ability to reach his target audience may be
limitedand his personal campaignstrategies... ignored. See CBS, Inc. [v. FCC], 453 U.S.
[367] at 389 [1981].
Id., 95F.2d at 91.



JURISDICTIONAL ISSUES

The two networksraise severalissues which, they contend, make it unnecessary to consider
the merits of UCCs petition to deny.

CBS, which complainst};at UCCs petitionis wholly frivolous, CBS Opp. at 9, starts with
extraordinarilytenuous legalargument. It claims that UCC cannot meet the requirements of Section
309 of the Act for stating aprima facie case because it has not alleged that CBS has committed a
serious violation of the Communications Act. CBS Opp. at 2 and 8 (citing 47 USC §309(k).

This is simply wrong. Section 309(k) sets forth three bases for petitions to denyin the
conjunctive. To grant an application, the Commission must find that there have been no serious
violationsof the Act or the FCCs rules, that there is no pattern of abuse in such violationsand that
the stationhas servedthe publicinterest,convenienceand necessity. Clearly, then, UCC need only
show that the applicants have not shown that grant of their applications is in the public interest.
There are innumerable circumstances that would support such a finding even though there is no
specificviolationof a particularagency rule or policy. For example, the Commission could find that
an applicantlacksthe requisitecharacterto serveas a broadcast licensee. Contemporary Media, Inc.
v. FCC, 214 F.3d 187 (D.C. Cir. 2000). This is not a violation of the Communications Act, but
it does preclude the Commissionfrom makingthe findingrequired by 47 USC §309.° Similarly, the
Commission may be unable to make the necessary public interest finding where an applicant is
otherwisein compliancewithrelevantlocal ownershiprulesbut has attainedan excessiveshare of the

localadvertisingmarket. See Air Virginia, Inc., 15 FCCRed 5423, 5428 (2002) (designatinghearing

°47 USC §308(b) requires applicants to file information pertaining to their character. An
applicantlackingrequisite character does not violate Section 308 so long as it truthfullyprovides
the necessary information. Its disqualification is part of the Commissions public interest deter-
mination under Section 309(k).
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where applicantwas in compliance with local ownership rules bﬁt would obtain excessivecontrol of
the local advertising market).

CBS, joined by NBC, also ventures the plainly incorrect claim that conduct of metwork is
not cognizablein consideringthe applicationfor renewal of one of its owned-and-operated stations.
CBS Opp. at 2; NBC Opposition ( NBC Opp.) at5. CBS is well aware that the Supreme Court has
held that the conduct of a network is reasonably ancillary to the effectiveenforcement of the Com-
munications Act to individuallicensees. CBS, Inc. v. FCC, 453 U.S. at 391 n. 14. Moreover, while
Section 309(k) requires the Commissionto make findings with respectto that station for whichthe
applicationwas filed, the Commissionhas repeatedly held that the conduct of network management
officials,and specificallyCBS officials, can fairly be attributed to the licensee. Serafyn v. FCC, 149
F.3d 1213, 1221 (D.C. Cir. 1998) (citing Hunger in America, 20 FCC2d 143, 150 (1969), a case
involvinga CBS documentary). See also, Faulkner Radio, Inc., 88 FCC2d 612 (1981) (establishing
precedential criteriafor determiningwhen misconductat one station bears on a licensees fitness to
retain its other stations).

CBS also contends that it is inappropriate for the Commission to establish policy in an
adjudicatory case, and that the issue UCC has raised is best considered in a rulemaking. This is
simply not germane to the issue immediatelybefore the Commission, which is whether these ap-
plicationscan be granted on the basis of the record. It is probably true that, in the event that the
Commission finds that the current applicationsare not in the public interest, the Commissionwould

do well thereafter to use its policymaking powers to give guidance for applying such a precedent.

"Indeed, that is precisely what the Commission did in assessing the basic qualificationsof
licensees whose character has been placed at issue:

For many years, the FCC had no express policy concerning the character qualificationsof its

applicants;...andas a consequence its evaluationssometimesyieldedinconsistentresults. See

Policy Regarding Character Qualifications in Broadcast Licensing, 87 FCC2d 836, 836-37
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Finally, NBC argues that adoption of the remedy UCC seeks would improperly give voice
only to those with deep pockets. NBC Opp. at 8. Given the difficulties UCC has faced in raising
money for its identity campaigns, the notion that UCC has deep pockets is odd. That aside, the
argument is a really just another policy matter relatingto how the FCC implements its decisions,
rather than a limitationon the Commissions power or duty to act. Moreover, it is well within the
discretionof NBC and others to address this problem by givingfree time for the discussionof issues
as necessary to assure that the publicis not left uninformed. And it is clear that the Commission has
the authority to include such a provision in any policies it may subsequently adopt as it refines its
access policies. See Cullman Broadcasting Co., 40 FCC 576 (1963).%

THE MERITS

CBS and NBC quibble with UCCs legal argument, but they do not confront it directly. In
particular, they do not disagree with the core of UCCs argument, namely that no FCC or judicial
authority has addressed the right to purchase time for the carriage of controversialissuesunder the
public interest standard in the absence of the Fairness Doctrine. WFOR-TV Petition at 5, WTVJ
Petition at 5.

The crux of UCCs argument isthat the Supreme Courts decisionin CBS v. DNC was pre-

dicated on the existenceof the Fairness Doctrine, and that the Supreme Court contemplatedthat there

(1981) (notice of inquiry). The Commission responded to this problem in 1986 with the
adoption of a comprehensive character policy statement. See Policy Regarding Character
Qualifications in Broadcast Licensing, 102 F.C.C.2d 1179 (1986)....

Contemporary Media, Inc. v. FCC, 214 F.2d at 191-192.

*NBCs suggestion,NBC Opp. at 13,n. 36, that UCCs petitionraisesan establishmentclause
issue does not merit serious discussion. Viewpoint neutral policies do not raise First Amendment
problems. Surely, NBC would not suggest that the Commission is unable to award licenses to
religious institutions. It follows that the sale of time to a religious organization similarly would not
violate the establishmentclause. See also, 1960 Programming Statement, 44 FCC 2303, 2314
(1960) (recognizing that religious programming is an element of service in the public interest).
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is room for Congress or the FCC to establish limitedaccess rights. WFOR-TV Petition at 8; WTV.J
Petition at 8 (both citing CBS v. DNC, 412 U.S. 94, 131).

CBS argues that the Fairness Doctrine was not essential to the SupremeCourts holding in

CBS v. DNC. As proof, it refers to the fact that the Supreme Court noted that Congress had time
and again refused to provide access rights in the 1934 Act. CBS Opp. at 7. This hardly proves
CBS point, as can be seen from the two sentences followingthe phrase it quotes. The entire passage
reads as follows:

As we have seen, Congress has time and again rejectedvarious legislativeattempts

that would have mandated a variety of forms of individualaccess. That is not to say

that Congress’rejection of such proposals must be taken to mean that Congress is

opposed to privaterights of access under all circumstances. Rather, the pointis that

Congress has chosen to leave such questions with the Commission, to which it has

given the flexibility to experiment with new ideas as changing conditions require.

CBSv. DNC, 412 U.S. at 122. The issue here is whether the FCC has the power to create an access
right, not whether Congress has previously provided such a right. As this passage shows, the
Supreme Court clearly contemplated thatthe FCC has the flexibility to experiment with new ideas
as changingconditionsrequire. UCCs contention is that non-enforcement of the Fairness Doctrine
is such a changing condition, and that the FCC has the power to remediate the damage UCC has
faced by experimenting with a new access right.

NBC makes a similarargument, statingthat Congress refused to require that broadcat facil-
itiesshould be open on a nonselectivebasisto all persons wishingto talk about publicissues. NBC
Opp. at 7 (citing CBS v. DNC, 412 U.S. at 105). It notes that Congress has refused to make
broadcasters common carriers. Id.

This proves far too much. The access rights which Congress declined to provide were com-

mon carriage rights. CBS v. DNC, 412 U.S. at 106-109. UCC is not asking for a broad nonse-



lective accessright. Rather, it seeks a limited and highly targeted access right directed at the narrow
circumstance when a broadcaster shuts off discussion of an issue which goes to the heart of its
responsibilitiesto its community of license. And it most certainly is not asking for a common carriage
scheme; UCCs argumentis tied to the parent companys obligationto give close scrutinyto its pro-
grammingpracticesand the exerciseof discretionto assure that the communitys needs are met. This
is the antithesis of common carriage.

Withrespectto NBCs suggestion, NBC Opp. at 13, that UCCs suggestedapproach presents
First Amendment problems, the fact is that it is the failure to afford access to UCC that limitsUCCs
First Amendment rights to speak and to be heard. It is particularly troubling that NBC, which is
licensed to serve as a proxy for the entire community, refused to air UCCs advertisementbecause
it concluded that the Night Club ad inappropriately suggestedthat churches other than the UCC
are ot open to people of diverse races and backgrounds. NBC Opp. at 2 (emphasis added).

CONCLUSION

Wherefore, the Commission should recognize a limited right of access under the circum-
stances presented here, designatea hearing to consider whether grant of the WFOR-TV and WTV]J
renewal applicationsare in the public interest, and grant all such other relief as may be just and
proper.

Respectfully submitted,

4,? b s Lanpbelgr

Angela J. Campbell Andrew/J4y Schwartzman
Institute for Public Representation Medig#Access Project
Georgetown University Law Center Suite 1000

Suite 312 1625 K Street, NW

600 New Jersey Avenue, NW Washington, DC 20006
Washington, DC 20001 (202) 232-4300

(202) 662-9535

Counsel for the United Church of Christ
February 7, 2005
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UNITED
CHURCH
OF
CHAPEL
HiL

1321 Airpore Raoad,
Chapel Hill, NCZ7 714
919.942.3540
ucch@unitedchureh.org

www.unitedchurch.org

Pustors

Bl & [ichard Bdens

Auoviute Pastor
Heather Dillashaw

Dirctar of
Childyent Minitrier

Susan K, Steinbery,

A Cungregasion uf the
Unized Chureh of Chris

January 31, 2005

Ms. Barb Powell
United Church of Christ - PiC
(Praclamation, Tdentity, and Communication Ministry)
700 Prospect Ave E
Cleveland, OH 44115-1100

Dear Ms. Powell:

United Chuvch of Chapel Hill is grateful to the larger church for the Still Speaking
Initiative and particularly the advertising that our community experienced last Lent and
then again during Advent, The “hpuncer ad” clearly spoke to people and.
metaphorically, to a real or perceived past experience of a religious convmunity.

The expression of tolerance and inclusion as a religious value was received well by our
congregation and the community, The ad was well received by members of the
congregation and became the catalyst for conversations with frignds, neighbors and
colleagues. We crafted bus posters to accompany the tefevision ndvertising that were
well-received. The attached editorial from the community newspaper, The Chapel Hill
News, may express the comniumity’s reception of the bouncer better than | can,

We gather information every Sunday in order (o be hospitable to those who worship with
us and 10 recognize trends within our common life. Recognizing that the offering of
one’s name is voluntary and the counting by the ushers is not exact, our Sunday worship
attendance during the four Sundays of Advent (2004) was as follows:

Sunday Nov. 28 Det. § Dec, 12 Dec, 19

Toral attendance 1384 481 521 519
Membaers 289 388 410" 413
First-Time Attenders 16 . 9 32 7
Friends 66| 4% 85
Guesis 13 5 15 12

* O Decenber 12, 30 persons whe previously woukl hiive been résorded ns friends
uniied in membership thus they ate new counted as Memburs.

Once again, thank you for the positive impact of the identity campaign. Our
congrepation was appreciative of this campaign..

nd peace, .

Richard Edens

To Believe It Ta Care, To Care It To Do




FEB-05-2005 SAT 12:21 PH PIC

Editorial, December 3, 2004
Chapel Hill News

The most chitling thing about the rejection by national
nerworks NBC and CBS of commercials for the United
Church of Christ Is the reasan articulated by CBS.

According to the national UCC office, CBS provided
this writlen explanation; "Because this commercial
touches on the exclusion of gay couples and other
minority groups by other individuals and organizations
ang the fact that the Executive Branch has recently
proposed 4 constifutional ameadment to define marriage
as a union between a man and 2 woman, this spot is
unacceptable for broadcast.”

This exptanation is astoonding (Trbecavse the e

Viacom-owned network seems to be blatantly nodding
1o the wishes of the "Exceutive Branch,” and (2) the
commercial says nothing at al) about gay marviage. The
reasoning makes a leap that is completely out of bovnds.

NBC, owned by General Electvic, described the ad as
“too controversial.”

The scene; Bouncers stand at the door of a generic
church welcoming some people in and twrning away
others. Among those tumed away are two men holding
hands. Others include a young black girl, & Hispanic
man and a person in a wheelchair,

The image gives way to the message: "Jesus didn't furn
peaple away. Neither do we."

According 1o the Rev, Rick Edens of the United Church
of Chapel [il, the target audience for this ad is people
who feel unwelcoms in any chureh for whatever reason.
Tt is biSed on responses of non-churchgoing people in
focus groups,

The UCC denomination has a long-standing tradition of
inclusiveness, It has been out front, both in terms of the
Civil Rights stroggle of vhe '605s and in 1he gay/lesbian
struggle now in the farefrant. Its logo is "That they may
all be one.”

In this community, United Church of Chapel Hill has
carried ouk that mission in a number of ways, including
providing a home for a Hispanic congregation and
forming a gospel ehoir with a black church in Durham,
Its membership includes people of color and openly gay
and lesbian members. It hosts inter-faith services and
strives to inform its members about the tenets of other
faiths, including Muslim,

FAX NO. 216 736 2223 P03

fn a 30-second spot intended to define the character and
distinction of the denomination, United Church of Christ
naturally reflected one of its most defining qualivies, It
should be atlowed to de that.

This action of the national nctworks follows the decision
of local NPR affiliate WUNC nat to accept the languags
of sponsor [pas as being an organization that protects
women's “reproductive rights.” That is a definition, not a
political statement. Even if it does resonate with some as
"abortion rights,” those rights do, in faci; exist in this
country -- at least for the time being.

Fﬁr the United Chureh of Christ to define itseif as

welcoming of all people, including gays and lesbians, is
descriptive, not political.

It's a concern that thesg organizations are not allowed 1o
represent themselves in language they find accurate
when drug companies can hawk one drug as being better
than others, without substantiation; when Wal-Mart can
describe itself as a caring company to work for, though
it has claims against it for discriminating against
women. The list is endless.

The self-pensorship -- and we have to hope that it is not
more than that -- seems to reflect a political and business
climate that is highly sensitive to the agendus of the
newly empowered right wing. This could be just the
beginning.

An interesting aside: The ads were aired in this marker
and other tsst markets throughout the country in the

-spring;-with-nonegative reaction, Following the pattern -~ -

of other controversial acts of censorship, they've
attracted considerably more attention because they won't
be seen on NBC and CBS than they would have if they
had been aired.

Look for them on the host of cable and other channels -
that will carry them, and decide for yoursslf, Too
controversial?

heip:farehives newsbank, camiar-search/we/Archives?p_acton=doc&p
_docid=106D34137192RCI & p_dnonum=1&s_dlig=D£0105013116
134917045&s_svhierm—Subseription¥20untli%3A%201 2%2F 31 962F
2010%203%3A64%20PM&S_subuxpires=12%2¥31%2172010%203%
JA64%20FM&s_usernume=ma0313
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Peace to you,
|
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Emmaus Unired Church of Chnié.‘w

FAX NO. 216 736 2223

Phone: 7059381553

900. EAST MAPLE AVENUE |
Fax:  703-242-8178

VIENNA, VIRGINIA 22180

Rev, William T, Federicd ' ‘W.EHIAU'S“’{" e
Senion Ministex billyflax@mac.com

P
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Emumaus United Chureh of Christ is a progressive, inclusive spiritual communjty located
in Vierma, Vuﬁﬁa. serving the greater Mclaan, Tyson's Comer and Falrfax County area.

Over the past year and a half, the congregation has done an intensive and intentional
examination of how we embody the rthos, practice and theology of the United Church pf Chrlst.
Mary of our members have served the larger Church at Association and Conference legels. Here
are soms facts and obsevations regarding our involvement with the Still Speaking Initiative.

‘fhe congregation has been proud that T have been the Coordinator for the Still Speaking Initiative
in Central Atiantic Conference, urging me to spend as much ime as necessary to ensure a
succesaful praject. ' ,

banned on CBS and NBC was greeted with a sense of bewilderment and outrage. In
metropolitan D.C area, freedom of speech is taken very seriously as many of our me
for goverament and other agendies.

We “passed the plate™ to support the Yocal efort of Potomac Assaciation to run ads and'}entity
pieces in the local press. A 280 member congregation raised $2500.00 in one Service anoys iew
days. ; i

Sinice the ad has run, the Membership Committee has been asked to host another Convegsation
on Membership for the peaple who bave been attending i the late fall. Many of these

prospective new memibers foel swept into @ momentum of taking a stand for iv4
inclusivity. We have seen many new visitors since December. This elass contains over 1§,
prospective new members. ;

1 have been chairing the Potomac Working Group for Still Speaking as well. ag part of
Conference responsibility. A consortium of lay people and have been developi
term strategy for communication and identity in addition to sds running in local medi

also hosting a groupwebsite. (stillspeakingrmetrodcorg) which has experienced many hifs
the ad campaign, i

T

Although Emmaus is in 8 meteopolitan area that is fairly “Iiberal”, we are part of a largey
Commaonwealth which which hits passed iegislation that would seek to discriminate peq
sexual orientation on a number of issues. There has been a pride in the commerdial
an image of 2 denomination which welcomes all.

As ime on, there will be more stories and facts b share. The bottom line ia that
United of Christ is thrilled to extend an extravagant welcome in the name of th

of Jesus Christ. /
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Hilgrim Congregational Church
A lust Peace & Opon and Afﬁrn!! fng Coupregation o{’xns United Chureh of Christ

2592 West [4th Steat » Cleveland, Ghio 44113 » 216.861.7388 + Pax 216.861.0113
Visit us on the web at pilgn‘m?liva.org

|
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THE ReY, KATHRYN MATTHEWS Husy
PASTOR POR THURSDAY WoRII® aND  Deas Friends:

GLBT Mrayinas ] ; '
CotiLonzy s Yourn Muggraces  THIS letter comes with deep appreciation and gratitude for the amazing !
revival you have initiated in the life of our church and in our denomination

i ]
T - | ]
Mivrsrzs February 3, 2005 |
ALL MEMBERS OF THE CHURCH |
ParTORS The Stillspesking Initiative Ministry b ;
i e 700 Prospoct Avenue ? :
EY. URIND, | .
uvmuenmrmauvf:ow Cieveland, Ohio 44115 ﬁ
! ]

Ma.Vicki McGaw Lo : . ) :
= through the God is Still Speaking Campaign. This edgy, creative, and
o innnvsative program has brought miw life and vitality 1o our Tocal church, and
e T sense a rel renewal within the Ugited Church of Chris

i At Pilgrim Congregational UCC, at urban congregatiok in Cleveland, Ohio,

LRt Aniiuiraston where 1 scrve as pastor, we have realized some amazgiog «cvuits that we g

Ma. Jurxy Guwey . directly attribute to the campaign. First and faremost, §as been the incredible

JERR YO @ HLORIMAL TVE.ORG number of visitors that have come to worship with us sfnoe the commercials

ASTETANT T Dk HaPNER first aired. Our average Sunday marning attendance on¢ year ago was 230 — ?.si
ithe new God is Siill

since the campaign began, we now average 275! Using
~ Spenking pew pads, we are able todetermine that mang of these firsi-time

Ms. Joan Meaorer

T

Ths LICC Coawrmion for LOBT Covaamns [ aurinda i
2]6.861.0779 i

KraNM B PTLORRAAL YR.ORT pe | d
BosxTo vigitors have come because they bave cither seen or hegrd about the ‘
e commercials. By the end of this F , we will havf received over 15 i
ANTABUYS DancH NY :
2169653137 2 g scsnhers 43 well ; i
ARTS RENAISANCE TRUMONT Onc of the most interesting beacfits however, has been chc l.encwed sense of 7
216.861.4887 onthusiasm and approciation by those who ace already Pilgrim members, for {
FuLt CIRCLE THEATRS the United Church of Christ. is a deep sense of firide by so many of !
216.736.2180 our members for “their” denomingtion, that is willing to make such a bold ;
InTararH Hosrrastry Napwone Witn€ss for the sake of the gospel of Jesus Chirist. 1 “God ig Still 3
FamiLy Cantem Speaking” t-shirts, bumper sticker's, and hats everywhete around Pilgrim! 1t ¥
216.771.5600 is truly amazing to watch folks cofne alive with joy forjtheir church, both §
KENYRTTA DANCH THEATRE locally and nationally. i. :
216,348.3211 5 } ¢
. Tosaylamabisfanofthiscmuﬂaivu is a0 up l t. Om a very E
NORICOMTMINICHONS  personal note, a8 § life-long member of the United Chufeh of Christ, I can't G
think of a time that 1 have been moro proud and more ~f*huscd about the 2 !
gt denomination. Thank you for bringing such hope, excifement, and }
ScHool, Aos DAY Care T :
216.771.6239 revitalization into our church! !
T O i i ;
I © mam(;m Mast sincesely, .5 :
216. %61, 7085 wxr, 33 w e : 0
t

rae vy
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Twelve days ago [ received a call from the associate minimer at First Con@sgmonal, United Church
of Christ in Boulder and he asked me to pay a visit 1o 2 gentieman in the hospital whe had suffered &
stroke twelve days prior 1o his call. ] am the chair of the board ofspmtuallde a former
fundamentalist minister, and help lead up our GLBTQ fellowship.

- This gentleman was able to warship with us this last Sunday and is g & wonderful recovery
from his medical problems. In the last six months his sonwaskilledmirag, his marrizge is in the
process of ending, and be suffered a stroke while apartment hunting in Beplder to start his new life,
He wes on assignment a5 a paralegal in Texas for the past eight months wb-re he saw the
commercials that UCC had put out and when he got settled in his new place he wanted to call one of
our churches and be apart of a fellowship that would accept him as he ig ahd where he is currently in
his journey, Ho was raised as a catholic and was never able in his religioup fradition to be the
authentle creation that he is and he saw in the commercials that everyone as welcome in our
fellowghip. A few days after his stroke (be received amazing medical helped him almost
mitaculoysly compared to most stroks patents) he looked up the nymber tp our church and called
and said he would love to have somecne visit him. Ths sssociate mimster esponded by phone and
later in pexson and then called me to follow np. I see bow God works in the most amazing ways,

NS

accuticals

Pharm

How a commercial seen in Texas and felt in someone’s heart, responded qn in Bowlder, and we ere
now enriched with another wonderful person on his continuad journey with God,

Thank you
John Bisceglia
Phone 303 938 6660 :
Fax 303 938 6497 '
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EXHIBIT B



Office of General Ministries
A Covendnted Mmlstry of Lhe Unlted Church of Chnst

Jnhn H Thomds Ge,nonl Wnr.»iu’ and Pras:dcm
Edith A, Guifey, Associale General Minister

February 7, 2005

This correspondence is to offer a summary report as to the effectiveness of
_ the identity campaign of the United Church of Christ, including its i
o, s television advertising, which is at the care of the cffort. _ ;‘-‘

Ollee of Goneead Ransdies

The Collegivum of Officers

R v The response to the “God is Still Speaking,” initiative has been
2 unprecedented. Numbers begin to tell the story: i
Bernicy lowell Jackson

Lustee ane Witneng Minisisies 5‘:‘

Since launching his effort, our web sites (www.ucc.org and ¢

Joné A, Malayang

Losal Chin s Micdsinics www stillspeaking com) have had more than one million visits. 170,000 ‘
Dl 1. Bishap visitors bave used the “find-a-church” feature, In December, while the ads 4
Wider Cheh Mintstrins were running, we had 787,056 visits to our web sites; 137,000 used the :

find-a-church function. By comparison, in November, 230,000 visitors H
came to our sttes and 4,000 used our find-a-chutch function. i

Anecdotal evidence is coming in from all over the country about increases
in worship attendance and giving. But numbers only begin to tell the story.
Enthusiasm generated within our membership because of this initiative has
vitalized our congrcgaﬁons prompting an outpouring of genergsity and ) ]
service to those in need in the communities in whzch these congregations
are located, and to the wider world. ;

While the controversy surrounding NBC aund CBS’s refusal to clear the i
commercial has brought an increase in name recognition for the UCC, we '
regret that this refusal has kept countless Americauns from seeing our i
message of extravagant wetcome, More than fifieen million viewers £
canaot afford or do not have access to cable television. Our strafegy to

purchase air time on broadcast networks lias been, from the beginning, a

question of justice-—cnsuring that our viewing audience would be as wide

as possible. Continued failure fo clear this commercial leaves many

¢citizens disenfranchised, Hmits the service that our congregations can

provide 1o their communities, and runs counter to the broadcast networks’ >
responsibility as stewards of the public trust.

The Rev. Robert Chase
Director of Communication :
United Church of Christ a
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700 Prospect Avenue, Cleveland, Ohio 441 15-1100 ~ Phone 216.736.2100 — Fax 216.736.2103
E-mail ogm@ucc.org — Welb www.ucc.org
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CERTIFICATE OF SERVICE

I, Paula Galloway, hereby certify that on this 7" day of February 2005, a copy of the
foregoing Reply to Oppositions to Petitions to Deny Renewal was served by first-class mail,
postage prepaid, upon the following:

Margaret L. Tobey

Morrison & Foerster

Suite 5500

2000 Pennsylvania Avenue, NW
Washington, DC 20006

F William LeBeau

Regulatory Counsel

NBC Telemundo License Co.
11th Floor, West

1299 Pennsylvania Avenue, NW
Washington, DC 20004

Howard F. Jaeckel

CBS Television Stations, Inc.
1515 Broadway

New Yok, NY 10036
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